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The Festival of Media
Cause Campaign Awards
programme was launched
in 2022 with a strategic
aim to showcase how
media can be a force for
good and have a positive
Impact on society. For
years advertising has been
charged - and rightly so-
with driving consumerism
and waste.

Jeremy King,
CEO, Festival of Media



CAMPAIGN AWARDS

Entering an awards programme is one of the most important
initiatives a marketing/comms person can perform.

It’s a driver of positive company culture, new business, helps attract
and retain the best talent, is a fantastic source of cost effective
marketing and is a differentiator for clients when reviewing media
pitches, when done correctly.

This handbook has been curated to ensure awards entrants into
the FOM Cause Campaign Awards programme understand the
most efficient and effective way to submit their work.

It will provide a detailed outline of the Festival of Media Cause
Campaign Awards programme including the key dates from open for
entries and the extended deadline to the trophies that are awarded and
the categories available.

It will also showcase a comprehensive guide on how to enter, what
type of work can be submitted, payment details, the terms and
conditions for each programme and key contact information.

Once this guide has been read and digested the opportunity to
produce and curate submissions, which impress the juries and
ultimately have a chance of winning a trophy will become more of a
reality.

Remember the Festival of Media team is here to help and advise, so
please do not hesitate to get in contact with us.



CAUSE CAMPAIGN AWARDS 2026
WHY ENTER

WIN NEW BUSINESS

Winners of the Festival of Media Cause Campaign trophies have used their
success to set new benchmarks and become leaders in helping make

the world a better place, which in turn attracts more clients and plays a
significant role in the pitching process.

AMPLIFYING WORK TO A CAPTIVE CLIENT AUDIENCE

Clients are always looking for new solutions and ways to generate greater
engagement with their audiences and businesses that can show they can

have a positive impact on society can showcase this to a captive client
audience during the judging process

ATTRACTING AND RETAINING TALENT

The allure of working for a business that is having a positive impact on
society is a key driver in retaining and attracting the best talent, and
by entering, never mind winning, a Festival of Media Cause Campaign
Awards a company can do this.

INSPIRING BIGGER MEDIA BUDGETS

The more successful the work the easier it is for the marketing and media
teams to ask for bigger budgets, which can have an even larger positive
impact on society and inspire greater change.

BUILDING BETTER COMPANY CULTURE

Imagine how staff feel when the campaigns they have been working on are
deemed good enough to be entered to be judged by their peers and
industry experts. This helps build greater internal culture and higher levels
of work.

COST EFFECTIVE MARKETING

Entering, being shortlisted, or winning a Festival of Media Cause

Campaign programme or trophy can be used as a marketing tool to help
promote the success of the entrant for the price of an entry. It’s definitely
cheaper than an effective social media campaign.

Questions?

For any award queries please contact fomawards@festivalofmedia.com
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KEY DATES & FEES

May June Early
Open for :
i Standard August Extended

Deadline

Deadline 1 7
£399 £425

October November .
Shortlist gase |_=||r!1
Announcement ubm!ssmn

Deadline*

*For shortlisted entrants only.

November

19 Awards Ceremony

.H
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TROPHIES

SHORTLIS

The Top scored entries of eac

forms our shortlist, which identifies work
worthy of recognition and contenders for

the year’s winners.

—i THE AWARDS

HIGHLY COMMENDED
This distinction is awarded to quality campaigns
that stand out among the shortlisted entries and
merit special acknowledgment.

GOLD

The ultimate award goes to Exceptional
campaigns that deliver phenomenal results for
their clients and are setting the industry standard.

g~
§)) GRAND PRIX

2~ AWARD

There are four Grand Prix trophies - Campaign of
the Year, Agency of the Year, Agency Network
of the Year and Advertiser of the Year.

The Grand Prix celebrates the highest scoring
campaigns entered. This is calculated via a point
system, taking into account the number of clients
and campaign, number of shortlisting accolades, in
addition to the number of trophy wins. If you’d like
more information on how this is calculated please
get in touch with us.

*Judges reserve the right to award multiple winners of an award or no winners at all if they do not feel the awards criteria and standard has been met.

Every FOMCA Awards accolade earns points for the annual RECMA table and the Warc 100 Guide.



A\ RECMA

WIN A GOLD
AWARD

WARC

WIN A GOLD WIN A GRAND
AWARD PRIX AWARD

+6 POINTS +10 POINTS
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CAUSE CAMPAIGN AWARDS

Check your work is Eligible

To be eligible for the programme’s campaigns must have run from

1 June 2024 and 30 July 2026* and can have been implemented locally,
regionally, or globally, but must have run within a Global market.

* If entering work outside of these dates, it will only be eligible if

a larger portion/the majority of the work ran between the eligible dates.

* Work entered into any Festival of Media Awards in previous years

must run into the eligibility dates and should be able to present a significant
difference, re-launch and/or obvious update since its previous entry.

Pick your Categories
Take a look through the years categories page 15

Each category seeks a specific type of work, so we advise entrants to submit
into the those that will credit the aspect/s of their campaigns they want
recognised or feel are the strongest.

More than one category can be entered into as long as the work submitted
meets the criteria. It is advised to adjust your written entry if you are entering
in more than one, as judges will be looking for information specific to the
category criteria/description when adjudicating.

You can use a ‘copy’ feature to create a copy of your entry and change the
category as required.

If you are entering one campaign into multiple categories the entry title should be the

same across those different categories. If it is not titled the same, this may affect your

scores when it comes to the GRAND PRIX calculations.

Client Approval
It is compulsory to have the client’s approval in order to submit your entry.

In our entry template/application, you will find a client approval section. Please
select ‘“Yes’ to confirm that your client is aware and gave you the approval to
submit the campaign to our awards and provide all information below.

Should your client require an official letter from the organisers confirming
the confidentiality of the written submissions, in order to approve your
participation in the awards, please get in touch with
fomawards@festivalofmedia.com
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CAUSE CAMPAIGN AWARDS

Prepare your entry/ Entry Requirements

At the stage of entry, we only request entrants to submit a written detail of
their campaign/s, covering the following areas: Objectives, Insight, Strategy,
Execution and Results.

Entrants also have the option to present two supporting images
with their submission.

Entrants will be asked to provide a hero image to represent their campaign,
should it be shortlisted.

If an entry is shortlisted, the entrant will be contacted and a

further request for a case study video/reel and optional edit to upload to be
used for the final phase of judging.

Please note:

o Submissions SHOULD NOT include entering company or contributing
company names and branding (with the exception of Media Owners

and Brands/Clients).

o All submissions must be entered, translated or subtitled in English.

o Campaigns may be entered in more than one category. It is advised to
adjust your written entry in accordance with the award you’re entering for,
as judges will be looking for different information in each category.

o If you are entering one campaign into multiple categories - The entry
title should be the same across those different categories. If it is not titled
the same, this may affect your scores when it comes to the Grand Prix
calculations.

e You can use a ‘copy’ feature on our awards platform to create a copy of
your entry and change the category/ written detail as required.

o If you would like to copy an application over from another one of our
programmes, we can do this for you.

You can refer to our entry template below to draft up your entry

for submission and for upload/asset specifications Page 23

Questions?

For any award queries please contact fomawards@festivalofmedia.com
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Create & Submit your entry

To create & submit your entry, you will need to register an online
account at: https://festivalofmediaglobal.awardsplatform.com

Here, you can create and pay for your entry.

To begin creating entries, Please go to your account and click the tab ‘Enter’
at the top of the awardforce homepage, scroll down and click the ‘Start entry’
button. This will open our entry application/template, in which you can fill and
save as you go.

Please note:

e Before submitting, ensure your submissions have been properly spell
checked and proofread to ensure you’re happy with all of the information you
have provided.

e The listing of your company name and any other credits on your entry form
should be correct and approved before completing and submitting.

e Ensure all personal details are entered accurately including contact details,
as this will be used in the awards presentation if selected as a finalist.

@ Once you complete and submit your entry*, you will not be able to edit the
submission

e All completed entries registered on the awardforce when the site is closed -
on the final deadline - will be judged and must be paid for*.

e Entries may be withdrawn after the final deadline, however, they will not
be eligible for a refund and this point*. Entries that have been completed will
become liable to payment even if deciding to withdraw from the process.

e The information submitted will remain confidential until the end of the first
round of judging. Once the Shortlist is announced, C Squared Networks Ltd.
reserves the right to reproduce submitted material and summaries of entries
for the Awards promotion and its other events and publications.

If you require your entry to be kept confidential, please contact the team
upon entering.

For all Payment process details and regulations please refer Page 34


https://festivalofmediacausecampaign.awardsplatform.com/

CAUSE CAMPAIGN AWARDS

Judging Overview

First round of Judging - The Shortlisting

This written submission will be used to judge and score
campaigns during an initial round of Online judging based on
the relevant category criteria/description.

On the basis of this first round of judging scoring a shortlist
will be formed and published from the top scoring campaigns.

The Final Round of Judging - Deciding the Winners

Shortlisted entrants are asked to provide a case video for
their campaigns for the final phase of judging. These films will
be the main focus of the judging and what the jury will base
their votes off.”

For the final phase, our jury is split into groups and hosted
live- virtually or in person, to select the Winners. After viewing
the shortlisted entrant films- entries will be anonymously
scored via an online portal, and the winners will be selected
through a combination of voting and jury discussion.

*Some entrants may not be able to provide a film and may
be scored via written submission or written submission +
alternative materials.

Questions?

For any award queries please contact fomawards@festivalofmedia.com
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CATEGORIES

To the Festival of |
Cause Campaign £

The Cause Campaign
Awards celebrate
outstanding initiatives that
drive meaningful change via
the power of media.

We seek entries that embody
integrity, impact, and
authenticity, three pillars
that define truly effective
cause-driven campaigns.

Integrity: Campaigns must demonstrate transparency, ethical
execution, and a genuine commitment to the cause, ensuring
alignment with the values they represent.

Impact: We aim to recognise work that produces tangible,
measurable results—whether through awareness, engagement,
policy change, or direct community benefits. The strongest
entries will showcase clear outcomes and evidence of success.

Authenticity: A compelling cause media campaign is rooted
in a deep, honest connection to the issue it addresses and the
brand it is being produced for. We are looking for campaigns
which resonate with their audience, tell meaningful stories, and
demonstrate a sincere investment in making a difference.
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CATEGORIES
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British Heart

Questions?

For any award queries please contact fomawards@festivalofmedia.com
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CAMPAIGN AWARDS

SECTION A // ENTRY / CAMPAIGN DETAILS

Entering Category

The category you would like to enter your work into. Once one entry is
completed you will be able to clone the same entry in different categories.

Entry Title

|

This is the name given to the entry for a certain campaign. In the case of the entry being
shortlisted, or winning this is the title used in publication and the company awarded.
The entry title should be the same over different categories for the same campaign.

Type of Company

Advertiser, media agency, media owner, adtech company etc.

Entering Company

|

The entrant company is the business that submits an entry for consideration. In the
case of the entry being shortlisted, this is the company being named on the shortlist.
In case of winning an award the entrant company is the entity receiving the trophy.

There can be only one entrant company - If multiple companies are listed you
will be asked to choose only one (with exception of The Collaboration category)

Entering Country

The entering country is based on the location of the entrant company. In case
of the entry being shortlisted, this is the country being named on the shortlist.

Brand

For example Dove

Brand Owner

For example Unilever
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SECTION A // ENTRY / CAMPAIGN DETAILS

Industry Sector

For example FMCG

Implementation Date

The start date on which the campaign had been implemented.

Note: Eligible campaigns should mostly be implemented between 1 June 2024 and 30 July 2026
and can have been implemented locally, regionally, or globally.

End Date

The last date of the campaign activities .

Note: Eligible campaigns should mostly be implemented between 1 June 2024 and 30 July 2026
and can have been implemented locally, regionally, or globally.

Markets covered and CPM rate

List the countries or regions in which the campaign has been implemented. Please also state the campaign’s CPM rate.

Please indicate the media budget for this campaign and clearly state the currency.

To be eligible for the Best Small budget Campaign category campaigns must have been executed on a budget of
£15,000 ($20,000 USD) and under..

NOTE This information will be kept confidential and will not be shared outside of the jury room.

Secondary Contact (email address)

Please use different contact details to those associated with your account
We will be contacting this person if we are unable to make contact with the person who originally submitted the entry.
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SECTION B // CLIENT DETAILS AND CREDITS

Credits (optional)
Any companies credited here will be listed under “Other Credits”
on the shortlist (if different from entrant company)

Just list the organisation, no individual credits
(Individual credits will not be included on the shortlist)

Lead Media Agency

The agency who has been the media lead for the campaign
This agency will be awarded grand prix points for Agency or Agency Network of the Year.

Lead Creative Agency

The agency who has been the creative lead for the campaign
This agency will be awarded grand prix points for Agency of the
Year in case of being the sole creative agency.

Media Owner

|

Please list the media owner if you worked with a dedicated partner on this campaign.

|

Please list the ad/mar tech provider / platform, if you worked with a dedicated supplier.

|

Please list any Third Sector and Charity organisation for whom the campaign was curated
any other media agency that might have been involved in the project

Technology Provider

Lead Third Sector or Charity organisation

Other Credits (optional)

Please list any other companies that have been involved in the campaign.
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SECTION B // CLIENT DETAILS AND CREDITS

It is compulsory to have the client’s approval in order to submit
your entry.

Please choose “Yes” to confirm that your client is aware and gave you
the approval to submit the campaign to our awards, and provide all
information below.

Should your client require an official letter from the organisers
confirming the confidentiality of the written submissions, in order to
approve your participation in the awards, please get in touch with
awards@festivalofmedia.com

Client Name

Note: You must get permission from your client to enter the Festival of Media
Cause Campaign Awards. We will only contact them if there are discrepencies
with your entry and to congratulate them if they should win.

Client Job Title

Client email address

Client Approval

J

| hereby confirm that client permission to enter this campaign in the Festival of Media
Cause Campaign Awards 2026 has been received by our client.
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SECTION C // THE WRITTEN ENTRY

For Best internal Initiative and For Business striving to make
media a force for Good ONLY: Please summarise your internal
initiative and/or business and it’s purpose.

Objectives (max 150 words)

Please state your objectives for the campaign. This section is
not scored by the judges, but is integral in the evaluation of
your campaign work

Judges will refer back to the objectives when assessing the results.

For Best internal Initiative and For Business striving to make
media a force for Good: Detail any specific aims and objectives of
the internal programme or the better media solution.

Insights (max 250 words)

The marketing challenge, brand insight and consumer insight.
What research and insight did you have and uncover that helped
you strategise the campaign?

For Best internal Initiative: Please provide a background of your
organisation, internal challenges, policy history, and any research
uncovered to support the internal programme.

For Business striving to make media a Force for Good:

Please provide insight into the specific marketing challenges and/or
issues your media solution needed to face and any insight acquired
that has driven your company purpose or campaign. If relevant,
please also provide client insight.

The idea, and the following communication strategy.
How does your strategy meet the campaign objectives?
How did you strategise based off your Insight?

For Best internal Initiative: Please detail the strategic thinking,
planning and preparation for the initiative and explain how your
objectives and insights informed your approach.

For Business striving to make media a Force for Good:

Please provide a description of how you strategically planned to
implement a better media solution, whether for a client, community,
or the broader industry, based on your core objectives and insights.

Written submissions should not
include entering company or
contributing company names or
branding (with the exception of
Media Owners and Brands). All
entries have to be anonymous.

The information submitted will remain
confidential until the end of the first
round of judging. Once the Shortlist
is announced, C Squared Networks
Ltd. reserves the right to reproduce
submitted material and summaries
of entries for the Awards promotion
and its other events and publications.
If you require your entry to be kept
confidential, please contact the team
upon entering.
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SECTION C // THE WRITTEN ENTRY

Execution (max 250 words)
The communication and activation/delivery. If applicable,
describe the steps of the campaign’s execution.

Highlight the aspects of your campaign that fit your chosen
category best! E.g. If you are entering Best Event / Experiential, be
sure to emphasise the use of event and/or experiential element.

For Best internal Initiative: Please detail how your internal
initiative was activated.

For Business striving to make media a Force for Good:
Please detail how you have delivered a better media solution in
practice, whether for a client, community, or the broader industry.

Results (max 250 words)

What did the campaign achieve?

Please refer to the category description for the relevant
metrics.

Judges will refer back to your objective to gauge whether the
campaign was a success. And make sure to give context to your
results.

For Best internal Initiative: Please detail the impact and/or results
generated from your internal initiative so far

For Business striving to make media a Force for Good:
Please describe the impact and/or outcomes delivered through
your efforts to make media a force for good, whether for a client,
community, or the broader industry.

®

Please share the details of
your campaign activity as
indicated below.

Please be aware of the
word count.

Written submissions should not
include entering company or
contributing company names or
branding (with the exception of
Media Owners and Brands). All
entries have to be anonymous.

The information submitted will remain
confidential until the end of the first
round of judging. Once the Shortlist
is announced, C Squared Networks
Ltd. reserves the right to reproduce
submitted material and summaries
of entries for the Awards promotion
and its other events and publications.
If you require your entry to be kept
confidential, please contact the team
upon entering.




‘ CAUSE CAMPAIGN AWARDS

SECTION D // UPLOADING YOUR SUPPORTING MATERIALS

FOR YOUR WRITTEN ENTRY SUBMISSION

Shortlist Image

L

Drag your file here
or select file

If your entry makes the Shortlist, we would like to display this image with the entry details when we publish the
full shortlist on our website (Thursday 8th October)

e This should be a hero image of the campaign
e Image needs to be a SQUARE 365 x 365 pixels

e DO NOT upload a presentation image, or an
image that includes multiple lines of text as we may
need to crop the image.

Supporting Content (optional)
*For content based categories only.

You can add here a link to your original content mentioned in your write-up
(no case films allowed).

**Please note that links need to be unbranded.
Any content with branding of the entrant company will be removed. **
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SECTION D // UPLOADING YOUR SUPPORTING MATERIALS
FOR YOUR WRITTEN ENTRY SUBMISSION

@ e Image specifications: Upload JPEG, png or jpg
files. Maximum file size is 10MB per image.

Supporting Images . '
You can upload 2 images of the campaign in action to e The images may be a screen shot from a video or

help illustrate the campaign and support your entry. web activity, copy of a press/outdoor advertisement,
image of an event in progress, image of an ambient

advertisement, etc.

e Note: the images do not need to be a mood board
but should support the entry.

Drag your file here
or

Opportunity to upload an image that supports your campaign

T,

Drag your file here
or

Select file

Opportunity to upload a second image that supports your campaign

Supporting Image (optional)

2nd Supporting Image (optional)
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SECTION E // SHORTLIST UPLOADS AND TROPHY DELIVERY

SHORTLIST UPLOADS For Shortlisted Entrants Only

Shortlisted entrants will be asked to submit a 2 Minute Case Film,

plus an optional 30-45 Video edit of each shortlisted campaign.

The shortlist announcement will be on Thursday 8th October.

Case Study Film (Max. Length 2 mins)

This will be used in the final phase of judging to evaluate each entry and decide the winners

L

Drag your file here

or

Select file

The 2-minute film should be a summary of the campaign,
including some key images/video and explanation of the
insight, strategy, execution, and results.

If you are fortunate enough to have had your campaign
shortlisted in more than one category, it is recommended
that you tweak your videos, depending on the category
criteria. Judges will watch the same video more than once,
but if they do not see the relevance to the category then
they will not be able to reward it.

*Please note we allow a 20% excess in terms of film
duration- if your film exceeds the requested limit, it will
be stopped in the judging at 2:30.

CASE FILM Video Specifications

e HD (720p or 1080p), mp4, file size no larger than
250MB.

e Your videos must be in English or

with English subtitles.

e Please ensure high quality files are submitted,

or you will be asked to re-submit material.

e The video should not include entering agency
company names or any contributing creative
companies with the exception of media owners and
brands/clients.

o Please name the file and the subject with the title
of your entry and indicate the category/categories.
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SECTION E // SHORTLIST UPLOADS AND TROPHY DELIVERY

Short Case film edit (30-45 seconds) (optional)

Edit Specifications

e HD (720p or 1080p),
u mp4, file size no larger

than 250MB.
Drag your file here e The video can
or include entering

agency and any

Select file contributing creative
company names.

This should be an edit that promotes or previews your campaign.
If you win a trophy, this clip will be used to promote your entry at the awards ceremony.

Company Logo

L

Drag your file here
or

Select file

The logo of the company submitting the entry.

e Please upload a high-res version

e This will be used for the awards show graphics and shown at the award ceremony if you win a trophy
e Image specifications: Upload JPEG, png or jpg files. Maximum file size is 10MB per image.
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SECTION E // SHORTLIST UPLOADS AND TROPHY DELIVERY

Contact Name

Individual signing or receiving trophy Trophy Delivery Details

Should you be recognised as a

FOMCA winner, you will receive

[ ] one complimentary trophy per win
that will be delivered to an address

of your choice.

Contact Phone Number

Please include ID code (e.g. +44)

Contact Email Address
We also request the contact

[ ] details of those assigned to
the trophy delivery address in case
we or the courier need to get in

Up-to-date Delivery Address

touch.
[ : ] The Festival of Media team will
Please include ID code (e.g. +44) contact all of the successful

entrants to confirm delivery details.
Home or Office Address ! very I

You can order additional trophies
J at an added fee via our Online
Tax ID Trophy shop below.

Order Trophies

Note: This is a requirement for trophies benig shipped outside of the United Kingdom.



http://www.festivalofmedia.com/trophies/
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Entry Prices
Early entry price: £380 GBP

for entries submitted and paid for by Monday 8th June (23:59h GMT).
Standard entry price: £399 GBP
for entries submitted and paid for after Monday 8th June (23:59h GMT)
AND by Monday 6th July (23:59h GMT).

Extended Entry: £425 GBP*
for entries submitted after Monday 6th July (23:59 GMT).
AND by Monday 17 August (23:59h GMT).

The organiser reserves the right to extend the entry period if there is demand.
Any submissions after the extended deadline will incur a £45 fee (per invoice/cart)

Payments If you wish to pay offline, please get in

Payment must be made in GBP and can pe processed touch with the following details:

online by credit card (Visa, Mastercard, JCB, Solo,

Maestro and AMEX) OR via invoice. e Reference number of each of your entries
(you may find this number next to each entry

e Cheques are not accepted. under the ‘Current submissions’ section)

e You will be able to select your payment method, e Company name and address

once your entries have been submitted and the

payment process is commenced e Finance contact (name and email address)

Bank details will be found at the bottom of
your invoice, once requested. Please note
that bank charges may apply and should
be covered by the entrants, when paying by
bank transfer.

e You will automatically receive an invoice or
payment confirmation email in your inbox.

Please note:
e All payments will always be processed in
British Pounds (£GBP).

e Payment terms are 14 days from date of invoice
(unless special permission has been granted by the

Festival of Media team). All completed entries registered on the awards
submissions site when the site is closed on the

e Card payments will be taken at the point of entry final deadline will be judged and must be paid

submission and A merchant fee will be applied for. Entries may be withdrawn after the final deadline,

to entries paid by Visa MasterCard and American but they will not be eligible for a refund. Entries that have

Express. These fees will be added to your total and
outlined in the payment summary

been completed will become liable to payment, even if
deciding to withdraw.

. All Festival of Media Awards entries cancellations
e C Squared Networks Ltd reserves the right to charge requests before the final deadline are refunded at the

an admin fee of £50 if manual invoices are requested discretion of the C Squared Networks Ltd. Management
or required on award entries totalling less than £1,600. and will occur an admin fee of £50 GBP
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Once you have submitted your work:
we welcome you to use a set of assets we have

created to let the world know you’ve entered
the Festival of Media Cause Campaign awards.

These materials are designed to help you spread
the word, celebrate your involvement, and
inspire others to get involved in the programme.
By sharing the awards message across your
channels, you’ll help us highlight the incredible
talent and innovation within our community —
and amplify the recognition you deserve.

You can access the assets HERE.

Feel free to post, tag us, and use the
official hashtag to join the conversation.

When posting please use
#Festival of Media & #FOMCA26

Direct your followers to the website:
https://festivalofmedia.com
And mention us:

LinkedIn: Festival Of Media
Instagram: @FestivalofMedia

X: @FestivalOfMedia

Facebook: @TheFestivalOfMedia

You can also head over to our press kit for more
information on FOM, downloadable logos, as
well as access to our Workshop & Feedback
and Partnership & Sponsorship brochures

You can access our Press kit HERE.

g CAUSE
FESTYAL

Helping set benchmarks for the
industry throughout the region

“We’ve entered the

Festival of Media Cause
Campaign Awards”

To make things easier, we’ve also prepared
some sample copy you can adapt and make
your own:

e We’re proud to be part of the Festival of Media
Awards 2026 - celebrating the best in media
thinking, creativity, and innovation across the
industry.

e Excited to announce that we’ve entered the
Festival of Media Awards 2026! Honoured to be
among the brands and agencies shaping the
future of media.

e Proud moment for our team — we’ve officially
entered the Festival of Media Awards 2026!
Here’s to pushing boundaries and celebrating
creativity that drives results.

Thank you for being part of this year’'s FOM Cause Campaign Programme
— we can’t wait to celebrate all the amazing work being showcased!


https://festivalofmedia.com
https://csquared1.sharepoint.com/Shared%20Documents/Forms/AllItems.aspx?id=%2FShared%20Documents%2FFESTIVAL%20OF%20MEDIA%2FAWARDS%2F3%2E%20FOM%2D%20CAUSE%2FFOMCA%202026%2FLaunch%20Assets%2C%20Documents%20and%20Files%2FFOMCA26%2D%20%27We%27ve%20Entered%27&p=true&ga=1
https://www.festivalofmedia.com/global-awards/press-kits/
https://www.festivalofmedia.com/cause-campaign-awards/press-kits/
https://www.festivalofmedia.com/global-awards/press-kits/

CONTACT

Benjamin Burman
Senior Awards Executive

Benjamin.Burman@festivalofmedia.com

Festival of Media Cause Campaign

& North America- Awards & Jury Queries
North America & UK Lead for FOM

& MMG Global Awards Queries

Jeremy King

CEO
Jeremy.king@festivalofmedia.com
Partnerships & Sponsorship Queries
Marketing enquiries

Izzy Branson-Hammond

Senior Marketing Executive
Izzy.Branson-Hammond@festivalofmedia.com
Press, Marketing & Social Queries

www.festivalofmedia.com/

OTHER CONTACTS

CAUSE
orvenis CAMPAIGN
AWARDS

Leah Mellard

Awards Director
leah.mellard@festivalofmedia.com

Festival of Media Jury Queries

New business & Venue partnerships

Awards, Workshops & Entry Feedback Contact

Holly Lee

Awards Manager
Holly.lee@festivalofmedia.com

Festival of Media M&M Global Jury Queries
Global contacts lead for FOM Global

& MM Global Award Queries

Liam Wilson

Awards Executive
liam.wilson@festivalofmedia.com

Festival of Media Latin America- Awards & Jury Queries
Latin America & Europe Lead for FOM

& MMG Global Awards Queries

Amira Mohammed

Awards Executive
Amira.Mohammed@festivalofmedia.com

Festival of Media Asia-Pacific- Awards & Jury Queries
Asia-Pacific & MENA Lead for FOM

& MMG Global Awards Queries



